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Abstract 
 
Today, our world has been experiencing the era of brand new changes and formations in economic, political, social and cultural 
fields. Despite of brutal competition conditions in globalizing world, all systems from enterprises trying to survive and grow to 
countries trying to take new places in changing conditions of the world have been under the change. In this process, the 
communication has increased its efficiency and power with its technological dimensions by being peeled from its old traditional 
form. Information and communication technologies being the product of this new period, creates brand new opportunities for 
both individuals and organizations. In this study, the phenomenon of globalization is defined within the conceptual framework, 
new dimensions of the communication with technological developments are examined as well as new conditions and 
opportunities having been created by the new Information and communication technologies are evaluated. 
© 2014 The Authors. Published by Elsevier B.V. 
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1. Introduction 
 
Globalization drives economic, social, political and cultural changes throughout the world. It has dissolved 
economic borders between countries and nations, facilitated the reciprocal freedom of movement between them, 
transformed the entire world into a single market, and brought about changes in balances of power.  
Globalization also plays a major role in the transition in industry from the manufacturing sector to the service 
sector and in the labor force from blue collar to white collar workers. This change, also referred to as a “post-
modern” or “post-industrial” transformation, is primarily characterized by global business transactions and 
“knowledge and information” technologies (Saylı, 2008). 
Through globalization, the movement of people, goods, capital and information has accelerated enormously and 
the areas in which it has been felt have expanded. Among the most important factors contributing to this 
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acceleration are technological developments such as in Internet and satellite communication channels and new 
means of transportation (Burton and Delbridge 2000; Saylı 2008). 
 
1.1. Definition and Scope of Globalization 
 
Considerably rapid and complex economic, political, cultural and social changes have been witnessed over the 
past twenty years. The focal point of these changes is globalization. The entire world is becoming interconnected 
economically, politically and culturally. The term globalization is used for the growing global economic, political 
and cultural interconnectedness and the transformation of the world into a single entity. It can also be characterized 
as the intensification of social relations on a global level (Giddens, 1994).  
The 1990s were the years in which a new world order formed. This new world order is a process that forges the 
world economy into a unified whole. By creating the technological and structural changes necessary, this new order 
ushered in by globalization highlights the potential of competing in increasingly open world markets. In this sense, 
globalization can be characterized as the simultaneous convergence of people, resulting from both global 
standardization and the expansion of information and systems of communication, which have eliminated distances 
and time differences between people (Düren, 2000). 
In another sense, globalization is an expression of the social processes underlying the metamorphosis of the 
unique social condition to a global one. In other words, inherent in globalization is the change in ways people 
interact with one another. In this regard, it can be argued that the modernity that had gradually emerged since the 
16th century has been replaced by the state of affairs created by globalization and is moving towards post-modernity 
(Steger 2006: 25-26). Fundamental to this movement from modernity to post-modernity is the transformation of 
capitalism. It is the transition from industrial (Fordism) to post-industrial (post-Fordism) capitalism. Typifying 
Fordism is the factory, industrial sector, and a standardized, centralized mode of production. Characterizing post-
Fordism, on the other hand, is the office, service sector, and a flexible, fragmented mode of production. The cultural 
manifestations of Fordism and post-Fordism are modernity and post-modernity, respectively.  
Globalization involves the creation of social networks and activities that increasingly transcend traditional, 
cultural and geographical boundaries, and the multiplication of existing ones. It is expressed in the expansion of 
social relations, activities and mutual dependencies. Furthermore, globalization encompasses the intensification and 
acceleration of social exchanges and activities (Steger, 2006).  
Clearly, globalization is not a strictly an economic or political phenomenon. The concept of globalization entails 
the expansion of economic, political and social relations between countries. It includes,  in addition to 
manufacturing, consumption and financial markets, such areas as law, democracy, human rights, the political 
system, cultural relations, education, environmental awareness and health, too (Girgin, 2002).  
Globalization is a multifaceted and complex process that includes the development of economic, social, cultural 
and political relations between countries and societies. It brings societies and cultures closer together. It also 
intensifies international relations. Globalization is lifting the borders between countries, thus enabling a flow of 
information that is not restricted in time and space. All of these developments are heightening the importance, 
efficacy and continuity of communication, which is engendering the emergence of a more active and complex 
audience.   
As the result of the convergence of societies both temporally and spatially, irrespective of location in the world, 
humanity is becoming even more affected by global developments. The steady expansion of channels of mass 
communication, in particular, enables individuals to follow events occurring in the world as they happen (Uluç, 
2003). 
 
1.2. New Dimension of Communication in a Globalizing World 
 
Communication has been one of the fundamental activities performed between people and societies since 
Antiquity. Through economic, social, cultural, and technological change and developments, it has acquired new 
significance and components. At the beginning, communication was an activity conducted between small numbers 
of people using primitive tools or face-to-face modalities. Over time, it assumed mass proportions through the use of 
such technologies as telephone, telegraph and telex. Under the impact of the accelerated pace of globalization, the 
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21st century has become an age of information made possible by the dominance of technology through which 
information is produced, distributed and shared.             
The new technologies that have emerged from the integration of traditional channels of mass communication 
such as television, newspaper, and radio with computer and Internet technologies have played a central role in 
globalization. These new technologies, variously referred to as information and communication technologies (ICT), 
information technologies, or new media, are seen as underlying the process of globalization. This is because today’s 
world is built upon information. Organizations demand quickly obtained and accurate information in order to 
compete. Therefore, technologies like computer networks, data banks, portable personal computers, wireless 
communication, satellite communication, e-mail, and the Internet have acquired strategic importance. With the 
swelling of information and information-based activities, and electronic commerce coming into play thanks to 
computer and Internet technologies a new concept of economy has become widespread.  
The rapid developments in information technologies have made sophisticated harmonized systems, 
communications and surveillance. Applications of the concept of total quality, replacing a workforce possessing 
limited skills, and organizational culture have become crucial. Awareness of the importance of multiskilled labor 
has grown. The nature of consumption is also changing and the consumers are taking their place within a new 
economy and cultural formation. These conditions require the accurate analysis of new paradigms and orientations 
forming in the economy (Odabaşı, 2004). Hence, for organizations trying to keep up with the dizzying changes and 
the Communication Age, the development and implementation of new management models and strategies have 
become vital.   
The major consequence of the sophistication reached by information and communication technologies today is 
their increasing role in shaping the social structure of communication and information-based phenomena and 
processes. Technological developments provide many new channels of communication, first and foremost being the 
Internet, and important alternatives in the area of social communication. As such, they have the potential to become 
a major social force (Atabek, 2001).       
Globalization and communication are two phenomena that complement and drive each other. On the one hand, 
globalization is the reason for the extraordinary changes and developments in the communication field. On the other 
hand, the changes in communication accelerate globalization. Globalization creates new social networks and 
activities that transcend traditional political, cultural and geographic borders while ensuring the reproduction of 
existing ones.  
Technological advances achieved through the acceleration of globalization are increasing bringing about the 
globalization of communications and communication agencies (Uluç, 2003). In fact, large global media companies 
that produce and distribute advanced communications technology have arisen in the last twenty year, and a small 
group of companies has begun to dominate the global entertainment, news, television and film markets (Steger 
,2006).        
Globalization deeply impacts not only the economy, politics and society, but also the modes of communication. 
Along with the new tools of social communication, the Internet and mobile phones, communication devices that are 
becoming more and more customized are enabling the individual to easily (with the touch of a button), quickly, and 
at any time reach large masses of people. What’s more, they allow for simultaneous feedback.   
The central changes in the field of communications brought about by globalization is the expansion of obtainable 
information, the acceleration of communication (the elimination of temporal and spatial limitations), the increase in 
the control the recipient has over information, the transition from broadcasting to narrowcasting, the growth in 
interaction capacity, portability, usability, improvements in the networking of systems and in network capabilities, 
and the bringing together and integration of different branches of the media (Timisi, 2003). Satellite-based digital 
television broadcasting provides traditional radio and television broadcasts as well as pay TV, where content is 
purchased from an optional subscription package. In addition, there is the possibility of sending e-mail, connecting 
to various data banks, and conducting remote banking transactions.  
 
1.3. The Inevitability of Change and Communication in a Globalizing World 
 
With the acceleration of globalization has come the reshaping of everything. All organizations are forced to adapt 
to the changing conditions of the era, to increase efficiency and productivity, to meet the performance requirements 
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of the age, to meet people’s expectations, and in order to maintain their existence, to avoid inflexible structures and 
to attain a flexible organizational structure that is always open to change. In our age, change is not only necessary 
but indispensible.  
Factors making change inescapable for all organizations, from the smallest business to the state, are globalization 
and competition, the importance of international and regional integration, developments in communication 
technology, the realization that the human being is the most crucial and irreplaceable resource, and the 
transformation of people’s consciousness and expectations.  
The need to rethink these developments, structures, and phenomena evolving in the world has become apparent. 
Organizations have begun the practice of self-examination in every area. The world has been experiencing a rapid 
transformation that has prevailed for the past twenty years. The multifaceted dynamics of change that have emerged 
as a result of globalization have created the foundations of a world order in our age. The transformation being 
experienced is not limited to a particular geographical region or society; on the contrary, it is global in scope. 
Moreover, it is not restricted to a particular field, but rather is continuing in technological, economic, social, 
political, cultural and managerial areas (Kliksberg, 1994). 
All organizations in a globalizing world have to be able to survive the competition brought by globalization; they 
are in the position of having to adapt to change and the conditions created by this change. In this regard, they have to 
closely monitor and use the new communication technologies, which are the driving force behind this change and 
development.      
Paralleling the ever-developing and changing social structure is the rapid transformation of the ways in which 
communication is conceived and understood.  The fundamental changes and advances in technology have 
transformed not only the way individuals communicate with one another, but also their habits and the way they 
think. What stands out the most among the attitudes supporting and encouraging change is the discovery of the value 
of information and the effort to obtain it.  
The spectacular developments in communication technology occurring within the ongoing process of 
transformation are making the world a smaller place. Because of the power of technological innovations, the 
boundaries of nation-states are being transcended.  It can be said that communication channels have become so 
diffuse and have such a sphere of influence as to be able to hold all societies under their sway.  
Communication is a system that forms the basis of society; it is a means through which organizational and 
managerial activities are sustained. It is a technique, too, that both reflects and influences individual behaviors. 
Communication is imperative with regards to social processes and essential in terms of achieving accord between 
science and society. In short, communication is an indispensible part of life.  
The changing world has demonstrated to us that effective communication is the key to success in every part of 
life. Organizations that can establish effective communication by using new communication means and technologies 
are able to raise productivity and speed in their operations. For organizations to achieve sustainability, one way or 
another, effective communication is vital.  
 
1.4. Conclusion 
 
In the 21st century, the world began to undergo a transformation having a speed and intensity never before seen in 
history. Under the impact of globalization, political, economic, social, cultural, and technological structures have 
undergone continuous change. All organizations in the globalizing world are trying to keep up with the rapid change 
and development occurring and the new conditions arising in every field. Therefore, closely monitoring and using 
new communication technologies, which are the driving force of change and development, have become obligatory. 
Stripping away its traditional dimensions, communication has become equipped with technology enabling vast 
masses of people to be reached at extraordinary speed. This new communication medium is creating brand-new 
opportunities for individuals and both public and private entities. To be able to take advantage of these 
opportunities, to be ready for dynamic change, and to shape the future, creative, innovative, rational and farsighted 
policies are needed in every area.  
 
 
 
914   Ferlal Ors /  Procedia Economics and Finance  23 ( 2015 )  910 – 914 
References 
 
Atabek, Ü. (2001). İletişim ve Teknoloji, Ankara: Seçkin. 
Burton, H. and Delbridge, R. (2000). “Feding The Beast Worker and Supervisor Views on Their Changing Roles in First Tier Automotive 
Component Suppliers Within US and UK”, 6-7th September, Employment Research Unit Annual Conference, Management Research News, 
V. 23, N. 9, 16. 
Düren, Z.  (2000). 2000’li Yıllarda Yönetim, İstanbul: Alfa. 
Giddens, A. (1994).  Modernliğin Sonuçları, Çev:Ersin Kuşdil, İstanbul: Ayrıntı. 
Girgin, A.  (2002). Uluslararası İletişim, İstanbul: Der. 
Kliksberg, B. (1994). “The Necessary State: A Strategic Agenda for Discussion”, International Review of Administirative Sciences, Vol.60, No: 
2, 183. 
Odabaşı, Y. (2004). Postmodern Pazarlama, Tüketim ve Tüketici, İstanbul: Kapital. 
Saylı, H. (2008). “Geleneksel Yönetim Paradigmasının Sınırlayıcı Alanlarına Karşı Post-Modern Yönetim Paradigmasının Geliştirici Alanları”, 
Afyon Kocatepe Üniversitesi, İ.İ.B.F. Dergisi, C. X, S II, 185-186. 
Steger, M. B. (2006).  Küreselleşme, Ankara: Dost. 
Timisi, N. (2003). Yeni İletişim Teknolojileri ve Demokrasi, Ankara: Dost. 
Uluç, G. (2003). Küreselleşen Medya: İktidar ve Mücadele Alanı, İstanbul: Anahtar. 
 
